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You're ALL getting an Instagram link sticker!! Woohoo. 53 ¢« Epic
news just announced by Adam Mosseri, Head of Instagram. Link
stickers replace the previous swipe up feature, historically reserved
for verified accounts and/or those with 10k+ followers. Now
EVERYONE will have the feature!!

¢ Today, we're launching the new Link Sticker <’ globally. This allows
anyone, regardless of follower count, to easily share links in a story.

We've received a lot of feedback over the yea... See more
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B, IBRMNEEMAIM Instagram BRI IR, MNREBE, #RE
REGI STV . FREXRBAE, WEXURKFREEENS

o

MAEXWKFHTRERZ, BEEHENTFNSESERS, BE24]
EANAITEERE, IINRERTA, fMAMNRRESS,
BREZR, XEESUTLUFARAREY BSRFREE , EK
N3RS B R HB BN RBY RV AR B H o

3) kRERERAR

EI9F N mEEREE ST Instagram £& % 6 3kE F, 8F#8i1d 300
5K, FEXFRSAET, RERIMRBZEERBTANBELL T4,
BIE— NwiE R Aol AE B R D A B B A EEBIRAY Instagram Tk,
AT IFRAOARRE . AREERAMAYE
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FEIRNEwEH R LIEREZNSHHEIRM Instagram kP _E28H
B, UFHFaREAIIEImE. B THERR, (REJLABESIH
M=, MARERE—ZICRES,

4) RREF—NREER

BEFRIIE FRB SRR TIRNZER, XARSBIRKE—EHL,
AT IEXFIER, RIFEIRR Instagram kP RS —E B mke

BERBERNmENMERRECZ M AN AN mEMEZTA?
RNZ PR TN EXRBN @R ? IREXEE. B . BIAKERS
ENER? BRBRT, mEEETUENRNREEEEZIA,

XERWERNZERNEIE R, MELNMNEXERETIRREENER .

2.Instagram _EBY¥3 £ AN{aI 4L R E
1) ¥ Instagram S{RE MR R IR P&

AR IREY Instagram ZE#ZZEI{RAT Twitter 1 Facebook i, AR
4, {RTE Instagram EAZEMEAEIER, BB AREIRIEAAL
RIBEARKF L
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2) EM Instagram FIRSR_E1&

Instagram FRIFRAF LR, HARSERIEROUMEREME
W, AAMARKERNBFEARASEEBI—2H,

3) BIRRIACER #1552

HFAMTES # xS HEFRBIR, FrLARAT LAE RIX T sEARiS RS
B, UETEIEZSHNX T, # ST E#EEANEREFEER
¥, fltn#weddingdress, RBESR#weddingdress,

4) BRI

RBKEZHERIRE AN STR, FUARE— T RE,
—RRRFEEMERMEEMOE . £ AXEMRUAG, (RALAEX
E], RESHSMIIEEMBAEIMEL LEXER,

5) &R mERE

PIaniRag SR X FIFLDH, BBA LR =EELRARAE
TR AR BINEE, bR LE—EFalRs, EEHRARNNSE
SIHRBEREZHIXE

6) RITERNEFHE
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IMRIRKFEIEANNRER “BR” 1281, S LAE I 7 #RA9H
LNEW . XARXAUBEIRREUEEZERBNERRIEE, AL
FRBIF= @A — NI TR

7) BENERMERER

MEITE RN RIEAERE—F, BRFREMERSANNXE ., X=
LEARBIIRARENE Z A A BHRRAHRIFT RS o

8) FIARHNE

S5 7 2, IRNKSRET —EMLE, SRR LLhE
BRRHENE, CIRTHERF, RIIMLERIMLE EHZE,

=. Instagram N &XB R SEK
1.Instagram B9/ &8

1) BAr-&

Instagram R SREREAFPNRBZENERE S,

BT, KA 512 Instagram BFPMEIRA, RABER8ET
Instagram 8 FRSIXKEZ R, mERATEHF B REAHE9I)
Be, BILNARINIRER .. 5. REMXXARMBECIRE
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BRIET SMEERATERXS, BPENSEE ERSBRITRRIR
, ARERT LATEIRIHRERAAAN “ [0 _Eigsh " TheeR A P HEIRIEER
Mo

&k

=)

2) BRT &

FitERMmiReERETMARKNER B RE SN~ mMiRS .

MEMHNEMEECLKEAE T, A Instagram BlFT SHEILIR
NRBREZSHAEE,

5HAt Instagram | &EXEB—#, REEAN SEFE—1TRWEIER
WE BRI CTA, RIBEIHEERSIZHWRIMY,, X2 1EM11%E
{REY Instagram MK, EEBEALMA]?

3) A&

Instagram £ SREREAEE 1 28, B{RENS1EE
FEFHAMt T FRNmE . WSeE~m, mE, RENIMEES
BY, LERRE SN MIERESHENE, BE, M
[TEHEENTRARESE,

4) BB &
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W SERFPUUEAEHNEE —RIEREMM, FiEd CTA
1250 BB BRI UG T W SE

IREJLAERB{%:

* RNZM i m

* PE—NZEPHRIIRA

s RART—IRS, RZAIER 10 KE R 10 MM

5) RIA &

“Explore” 2 Instagram FE—tab, AP LAEE AT
NP, ., SENBEEEHEN Instagram BFiBEIZRE .

R SARENHIMAE “Explore” MEIIEZH, MEERF
mii “Explore” ARNRRFMMET SRR So
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AR EXNEMNEKRNENN S, REEM{M Instagram
ERTS3A SPNEMEERTF RIS &, REIRAILIE

“Explore” REHMEIIMNIBRAIE

2.Instagram &K

MRIRELEI1ZET Facebook K™ &, RMSFIEIZE Instagram

& 2181d Facebook I & &5 ME o
BEEEERIEF—DFB RV EKS:

1) SFH—1DFBPMAS

2) A EkSHREHEEEENNEEM LEAREWHRER;

Chrlatina M el + [22483739) - Updatesd just now : o
1 Search = Y Filters = + This month: Mar 1, 2020 = Mar ¥
&: ﬂ.c-;u-mr.M Campaigns =0 Ad Bets B ads
More W Rules W [
View Setup () CGolumns: Performance = Breakdown Reports w
Campaign Nama -~ Dulivery " Budgei Results Reach Imprassions c':‘;::l":
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RA] LUEERM AR RREREBREEMERE Instagram | &,
ZAEMA “GuidedCreation (MS8IiE) " , B&5|SRTMEIE
BRI Instagram | SR EXINT R, RESHF

mB—# “QuickCreation (MUREIE) ” RILLI/REIFHI=F
Instagram I SRGIE, MRREEREEK, FHRAICIED

Facebook &, MBILAERE “ SwitchtoQuickCreation” #2215
RENE,

hurit /
il Y = Create Mew Campalgn & Use Existing Campaign @
AP Campaign: Choose your ohjective -\‘\-—-’ Switch 1o Quick Creatian
Duojective
5 sl wat What's your marketing objective? i thoasing an Stsctive
&0

ETRIZAEHE GuidedCreation EERLE,
1 & EwES8R

AdsManager ¢t 7 BirdlE, EBEBInE, RASRERRGAT
EERY, BHABMREMIEENBR (Fl0 “REXMNZE” ) |, (BIRE
DUAEEE—ITEERNEIR, RIS SRNMESESE,
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What's your marketing objective? weip: chocsing an obiective

Aowareness Consideration Conversion

Brand awareness Traffic Conversions
Reach Engagement Catalog sales

App instalis Store traffic
Video views
Lead generation

Messages

F2¥: BERNERZER

X RIRERBBERE P RIRE

FIY: &F SRRMIE

Placements

Show your ads to the right people in the right places

= Automatic Placements (Recommended)

Use automatic placements to maximize your budget and help show your ads to more

peopie. Facebook's delivery syste

Il aliocate your ad set's budget across multiple
placements based on where they're likely to perform best. Learn More
Manual Placements

Manually choose the places to show your ad. The mare placements you select, the
more opportunities you'll have to reach your target audience and achieve your business

goals. Learn More

IR B MIERE:

« BERK: R SR EEARRERFNVERTAIRNZER
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o FER: IRATLUEER SHERME . fltl, MRRFERK &
PREIAXHIITE Instagram RIBHP (X HIE Instagram 7S,
WATLAERR “Fapeil” , R TEXFAEREBEN SUE:

Feeds v
1]
Facebook Mews Feed W'
nstagram Feed o'
Facebook Marketplace W
Facebook Video Feeds v
Facebook Right Column v
nstagram Explore v

Messenger Inbox

Facebook Groups Feed o
Stories o
Facebook Stories v

nstagram Stories ¥
Messenger Stories v

F 45 EEFEMEMNNERE

IRl ERREME, ETLUREREN SRIIHEREIEM
8o IREAIGEFRELNRE—RNEEN BRB &
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Budget & Schedule

Optimization for Ad Delivery Ad Recall Lift- ¥

3 |

Cost Control @ Facebook will aim to the most ad recall
[ift and spend your antire budget

Budpget and Schedule &

Daily Budget = $20.00

Actual amount spent daily may vary, &

Run my ad set continuously starting today

= 5Sela start and end date
start [ Mar 31, 2020 4:57FM
End [ May 1, 2020 4:52FM

Your ads will run for 31 days. You'll spend no more than $820.00.

AdsManager &2 T T SMAFIHN SRISEIN . XETLABEN,
BAREUR TR & B4R

B EIXLEEIRES, AMIAY “EstimatedDailyReach (FiitEHEE) ”
EeFE LR B B R B 2D AT LABRRT &,

E5F: e &

BTIRME SHFIET , BFGER SR8 IERIRIE RSP
HBIEST EXE. &R SO, 1&F CTA ZlFS,
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NRIRE@EII MG ERY Facebook R EHIRERE LN, |
PATHIFE “Tracking (BRER) 7 EHIRE,

Tracking

SSSSS

SSSSS

mEiIAGE, —% Instagram | S#METH T o

. 4 Instagram E#HHIG
1.RAITAERERIEHERER

1) RERBLRMAR

BRI NMNEER Instagram IkP XA AT SRIEZERMNE, EX
B LA AEIN Lategramme ZEHNBEAREHETEAMENERNS, ©
REBIRIERISCIRENR B EHERBARAS
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Library Schedule

lick posts 10 edit astar . nada)
< > L Oct12 — 18,2014 week | month
+ Add New Image Sun Mon Tue Wed Thu Fri sat

= ::-;.‘._.w. 'rﬂ “ '. Z

2) MEMMLE RIS E

RERHBRSIANAZTEABH , XE—THRES, ARPERNAS
REE, Fit, BRFTENELENLTL, BE, F1ESR/LOH
MEYIXKE Instagram KPR HEFFTEEL . ERAUMAE—D
EINARESENENRBER, SRETEERAEHNNEOERF
¥AEMTIE,

B, MREHES ins KETAEITE, IRFEBENNEIDTE
RERHITERMERERS -
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R AENEZERMIARILLAEEBEXE Instagram tk P BIER
%, REERTESIKEBES Instagram #%, EBiIHAEEE),
EEOREAXRIMITLIREREER

2. A 2 ST m R SER

FREE S ZEMERNS, £ Instagram ERETRSHHLXETE
=

ME5ER, FERESHREITREERSHENELNESE, 1Ll

o
' j Awareness

Interest

' i Decision
" Action

FHEBERFP AT TENEDNRE, EEMEHRTEBHITN
, RESENLER,

MEFERIAFEE—Mr=m, aILAM Instagram PA BRI RE B 1EHE
BEZEm, HERE E—BRXEERBEBESPER T mbEE,
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foundrmagazine Want to know how to
rapidly grow your Instagram following and
explode your page’?
Every day we're asked how we've rapidly
grown @foundrmagazine from 0 to almost
300k followers in 10 months, or if we can
give a free shoutout so we've created this
epic step by step eBook which reveals:

S

- A step by step method on How to get your
first 10,000 followers and beyond

- How to use Instagram to drive revenue

- An in-depth look at accounts that are doing
it right in multiple industries and how you
can replicate their success

- How to develop a content strategy that
works

- An exclusive interview with the founders of
frank_bod (600k+ followers) whom are on
track to $20m in sales this year mainly via
Instagram.

Press on the link in our biojto get your FREE

Instagram Marketing 101 book now
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WMMBSEREILBEZ P #E) SHOPLINE MI7uh[EHH, AR
Instagram B EINEE, HNL/OHIREE# 228 F R R EiEEHA L
o

lillypulitzer o
Q b Link in Profile to Shop All Colors

¥ 15,134 likes

lillypulitzer Fresh new gossip... introducing
LUXLETIC... your morning coffee run just got SO
much cuter. #LillySpillTheduice
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AHREREHEES, B EIZN T mnRA TS ESEEHEE
HIRSR, PRI, ER, MRIRELEZFLNR, MASRK
RILLFIRY

AETERNTGH, Asos BEBNANRTRT@m, FARBLXm
RORERE, R TS RAPERERERN~R2RE .

asos  asos [ FOLLOW ]

26.4k likes

asos ALL about the city break style -
01 comments

rachdotdeer i've had this tee saved in my
saved items for weeks but every time i
click on the product it redirects to the
homepage.whyyyy @asos

asos @rachdotdeer Will mean that it's
now out of stock, sorry about this. Keep
your eyes on our Back In Stock pages!

asos @bl00ming_lOvely Looks like they
might be out of stock == Keep your eyes
in our Back In Stock pages & New In!

bl0Oming_lOvely @asos & out of stock, |
check every day on Asos for new stuff
and have never seen them =

asos @bl00ming_|Ovely Lots of items get
whipped up pretty quickly! Keep your
eyes on our Back In Stock pages or we
can find you an alternative @

ERFBELZAEE m, SMLETTRZBR, R3ITALE
FTE,
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B R R EE SR AR B — M ER A, S SR
AR LB A B A T B & —— X 2 — MR AT R AR E S 5
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Set the benchmark, #justdoit

Where others take a seat, @lizamaman takes itup a
notch. Show us how you #justdait

airwrecka7_14 lauleesi joe_hardy2004

lourdesim
aetiamll cuande creian que si publicidad no podria ser
mejor, viene mi Mait con todoooll %

1 fatenalmozan
tlama_223
E‘ htl.‘nalmoza
y ) hass

_spongebob
Low: eNke #hyper venoms$200

vischer123
Shes not fans make it

E sophiestonee_

1Believe | can fly @hannahgreenlees453

hannahgreenlees453
Hahal

JHEMLEHERS

HARFENNBET, BEABRZRREMEEZAENE LK ERE
o], ERIRENIBNESBESF . EILBLREIE SRS, 7
BIZ—MABERERFS5ERRENEX,

1) FRNEERA

MeganofPeppermintpine Y Instagram EH S ZE N AMFAA R
EBrthE R R/ A RE=mHE , XEFFHHnLEIISRRLE
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EERF LY

HIBXER, RAILAT B2 mElfEdE .

* peppermintpine | ?ollcw ]

1,017 likes w

peppermintpine just hanging out in my
cozy corner this afternoon knitting the day
away. O

peppermintpine .

#peppermintpine #etsy #etsyseller
#etsyelite #createeverday
#creativelifehappylife #livecreatively
#handmade #supporthandmade
#makersgonnamake #handmadeisbetter
#handsandhustle #craftsposure
#makersvillage #knittersofinstagram
#knitting_inspiration #photooftheday
#thehappynow #create #recklessimage
#peoplescreatives #creativityfound
#calledtocreate #crochetersofinstagram
#instaknit #knitwear #woodwatch
#vscocam #vscolovers #ourmakerlife

Log in to like or comment. 600

EmilyWeiss BiERBREERABRIRTHZ—TH, ¥
Glossierinstagram Kk P EEREEIEINZ 15,000, AMmEEANZ
g, R AEZEARHIE Glossier 214
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MREREB D EZRB WA ENFIRRELNBR A, BEAASLE
LM mEZBNES , AERICIMCUE, FRVERSHNFSS

ERRE 79%.
2) RBEEFIZNRE

EmEFRAEFmNRE, MYBEBEEEMS . B ABKImER
R, RELHCEFPHRARNESE, LB ESF ERRZEm
HOMERR o

. zalando FOLLOW

zalando @tiphainemarie_ looking super
chic in her @only_official trousers &}
Keep sharing your pics #zalandostyle

brendaschlumer & & &2

istrefierblina &
janetdeleuse Q #janetdeleuse

/

P '-7 | —./
' | P 2,488 likes

i 1 L

k. =

S

r—

nninson ¥
highheelsandsnapbacks__ So cool %

rhiginageorge @han_yates thought this
was you 22

han_yates @rhiginageorge oh flattered!

audreybtn @jesss.ch la forme du pantalon,
il y en a partout maintenant ! =

jesss.ch @audreybtn jadooooore

£ Iconosquare —IRMATTH, 65%MNBFRERR, NRE— 1 REE
ANINNEF, ISRRE, XSIHMIIREETE , ERWBALIE
FoEARPHITRER, F0 bikiniluxe o
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bikiniluxe B -

@ Beach Babes & Mermaids @ “T Luxury Lifestyle Brand based in Miami, FL 7}
SHOP “. Free Shipping! *+ Tag us to be featured!
www.bikiniluxe.com/pages/buy-it-now

2,408 posts 54.3k followers 514 following

SERWMALUER Instafeed ZEN T ERERS T RBXHNETIRE,
HESNEREFmREL,

3) FDHBRHAWXIERMES

41%89 Instagram R P A2 A TRAMBEMmIE— M,
70%89 Instagram AP EEENHES IS B L EH R,
BMmE<Z, Instagram EmEANMLIBHMEFRAZURNIT i
7o
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BEERS I ANERFMBHNXFEM, ENMERIFD,

¥ 1,380 likes

petbox LABOR DAY WEEKEND SALE: Celebrate the
end of summer with your four-legged friend! Join
our Snack Plan in the next two days and get your
first month FREE! Just pay s+h. Click the link in our
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471 KOL &1F

thieSERRIE R, HERE EAE(E KOL B9#EE . FoundrMag 8
BETEXNANA—ESETRRE, E—FARBERHNE,

e0ee0 ATRT HE 088 AR @ 7 3
& uwheels.com

Custom: 2015-07-08 yyyy-mm-c | Go
$1,023,208.26

$966 040 27

1 this peri

$23 561 96

daily v/ sales

1075

e o
ywrAdere nlacad
Oraers pidCed

1385

LEIMS purcnasead

$0 oo

ded O orders (291 items)

$49,297.23

charged for shipping

$350._OO
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EmEART “Instagram RIRE” 7E&0, 5500 B8R L. BIiEiE
F UK MarieClaire #1 Elle MiEEINE, &£ T —DUED, itRAPE
HEEEZHEELTFH,

N, 4T 10 months ago
- - In honor of Valentine's Day @madewell1927 asked me
- 3 “—F_‘ . to share some things | love..like the first cup of
" EtN ainal morning coffee, the comfiest goes-with-everything
) 3 : “".'! jeans, the cheeky romance of pink + red..happy W%
."\ wl o i > v & everyonel #denimmadewell #flashtagram (Photo:

eamwoodnote)

cultiverre, anacarolinadfl. stormious

| blushshop
WA This looks perfect!
]j!'. 1| magpiefields

u! Cutielss

the_real_ijm
L_,. Nice gams...uh, | mean jeans ;=)

katethesage
| remember when you were a kid you were very
against red and pink together because you said they
clashed!
| cltysage
TF akatethesage they siill do but now clashing is in |
wonder what @jagwells would say...

| | &=

ZED SR T 1,600 MaF, FFET 160,000 M, BRRIX
#9850 /5,
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| MBREFT

[ Bk KA ZE MG YouTube |

—. YouTube FE&45:

YouTube B3 F 2005 &, REKKANMWAD ZML, 2021 F,
YouTube MAERFA 22.9 12, ERALKIBAERFERIER
HIMOEE o A, YouTube MARZEMRBMERIINESNERN, B

AHIANE, HHEBAREMMEHRN, YouTube B—EELRAF
NP NI

£ R MRERET AAMB 21 HERI+JLE, YouTube
FEI T LA = WG RIARIR o BB NURAIMSA_EEE MG, X
ZSUBUEEIRS| TR EMLRERBCSH Channel (JUE) , 151
EHNERBAIEME

2133k 20 FHARE, YouTube MBS E/EE WTREEERZ
MR, (¥HEE UGC RBHERUEE, YouTube 4B “HE"
HAREMEAFEEHAF .
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1.SRP#MYE

SICEIREELILEIEETE S YouTube B P £ 2048 ILELAI SR M g
YR, 2020 £, YouTube JHFET 2K 25%HFHRE, 45%H
RAFERAZELME 1 NVNE YouTube . BE—IRZE, BZ
70%HI AP S1RHE YouTube FEREXEEME M, X—F
EEIXAFPMESIROREE, #—PRATHFRM,

EXNFEE LESRNMESHEE, AETUMERNE ST UES
Wi —AEAE@EENET YouTube 5E, LEHEXmSNM;
B—HH, AENERNNMEERE, RASHESME, tbEHEtFm,
NPT TE

2R BRFIBRD

BRT BABNEFPAES, 3700 B deYouTube $fiE (channels) A
BRBEMEE TRENRS S, BX—FE L, AFPALKEIRRE
17, DEZWKEBNS LM, FRATSEEMHRIRT, FEIAIE
AP R EEREE 12 /N (Z@8BFA 15 98)

BEFEIRNE, APIERNLREERN . RITEXR, 20%H
MARSFEASRATEY 10 PABF . XAMMEMEERE THER: 0T
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PURITESZ RS, BEBER? XTX—OENER, 341
KEEEZMEIWE YouTube FENEBYR -

3 SIEESA

B 2007 &, YouTube Bk T E—RUER H, 15 FiF,
YouTube # &ENANB@RIES, ESLEMAR . NREIRIT
a&k%, HmEEAARTES, BEWSKKHNIAEHE, EREK
HENIMEENTE, EEEHHE YouTube AAEEFGRE: 51%
HEREHEZESHEBWILAZ YouTube & EFEAH, #HMRER
BRELXIR

— . YouTube S§#715
1.6WESENBRER

£ YouTube BIUEBHEREIRESSE —IMNEEH, hEEXRNE
)

IR AT AR EUE KXE A RS H RIS o HHRE—#E, fFX4A—
NMER, REEERER, LS RE T BRINEEES .
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sHEIN SHEIN
13,65 THE
EW Eb EIRIUR HE S mn Q

Together,we're stronger | SHEIN corporate social responsibility...

Together,we're stronger

8091RILE - 27 A

SHEIN believes in the power of bringing individuals together to
Because support one another. Because together, we're stronger.
Over the past year, SHEIN Cares has contributed over 1 million
dollars to charitable organizations. Through #SHEINCares, our
company's philanthropy program, we partner with organizations
aligned with our mission focused on empowering women,
i children, communities and the environment....

> © 005/258 TRESE

Together, we're stronger.

2. AYRE YouTube NMARERB—EI &3

IRATLATERLSRRS B BB S ZEREBRDSFEMA &5ia, #1TE RAISNE

73
él:lo

RZ# YouTube MASHEMMERE, BHE “ WRIRERZ M
5, AT R, KRIFICHITH,, " EXMUEELRE 7TIMAS,
EREAFPMERMASE HIR SEERRD .

SEABRERILW: “HEEESRA=TFRHUM, T—7TH0
SREITE XXX o XTLEME RE TIERER , BERSIFMARRE
5o
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3. VMR E RS EMEER

AERETSE, WngsEsE AR E R IR S| M REIRAIIR, SR
EBINSEBRSH—EMYE, BAXSILIRIEEERZREE B

E YouTube R¥FH P EFUMPNEEFAZREE,ERLZT,
HORUTSEF SERHRMENRENZEEE XS Lo —
ik,

UTRNAENEF, BEITHET BT ERE R TH#AFNA

Y

o

SHEEECMERREPERZREK, BREBMUMBNSE, SHAFPREX,
REFERT BRELNMR, AEERIEMINE, BEEE
YouTube E&EUIMNIZA o

HACK THE u
3 MAKE MONEY
\ l]N INSTAGRA
15:29 ! \
Grow lly on growth hacks Instagram hllhl.lu strategy How much mnneyl make on How to oet ‘on Instagram's How 1o get your first 1000
Instagram 2021 | instagra... 2021 | Secret tips for FAST.. 2021 | EASY GUIDE TO. instagram with 3k follower.. explore page FAST in 2021 followers on instagram in...

Instagram Tips P PLAY ALL

T SECRET
MY SECRET o A
T0 ORGANIC | = 2 t
GROWTH il - i

Daily Instagram Grow organically on Instagram hashtag strategy Instagram growth hacks WHY YOU ARE NOT How to get your first 1000

engagement routine |- Instagram 2021 | instagra.. 2021 | EASY GUIDE TO.. 2021 | Secret tips for FAST.. GROWING ON INSTAGRAM . followers on instagram in_.
BECOME AN PITCHTIJ HOW MUCH © GET
INFLUENCER EHMBS 10 CHARGE ®  BRAND

NLIENCER BRANDS o | COLLAES uunsrm

How to become an How to get brand deals with How much to r.hun: brands What brands look for in How mu: :n money | make on How to get your first 1000
influencer in 2021,.. 2 SMALL following | How ... on Instagram | How much t.. influencers | How to get.. instagram with 3k follower.. followars on instagram in._.

Influencing Tips P PLAY ALL

IN 2021
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4, SEMBECMAREFN YouTube MiSAILHESE

YouTube Mk mEBDHEEGENSZOAHAER, XEWRSIZHFHN
ARBIBED T . — 1 FE DRECE SRR B E B E HIMER 77 B
B, XERDTABEEEMMEENMARBERIRSATHNINS

{RE] ABX RBN B A ZES1EN YouTube flkHE, RHR
BRI

5. &80 "AR" REXE

"BEBART 2 YouTube fUSIHE REEZ— o IRATLAZ EHIF—ES
AR BA L RITEBEXONN, RAXEHREELZE T —E

HOSZAR, BEORIRSIZEIFRAIITIEY

UTE2ERE "AR” WsuslFE:

1) SR ERIARITRIIE .

2) SSAEE . THeRTRISE Y (20 PokemonGo Z15RFEIZ )

3) AR RN E A ARTIIREEE o

4) MRIMIRE RN, &h. iFeF,

5) MRIIJFEAXRECHEE. WRF,
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EEEHNNEARXENETF, MEEME—EREARARERIIWIRDY
A, B3I SERAINE .

7. BIEBEIIR

BRI REAFEE YouTube R BNIF X . XLEFIREEY
SHIE YouTube M RERD, SRBFREZE,, IRAJLUER
KeywordsEverywhereChrome A REFEESHASHNAKER
2, [IRNBEIIRRTMFEF,

WMRIREEBHRBIEZEIECTAHMBRYIE . XX BEEMTH
TEMDE, RIFEERERT — MEREMARNIM, MASEE
YouTube B i#EHEMEIIEE RO o

RATLANER SR P ERSZOER, XFE—FK, MARBEIHAE
IRER K B IRAISE o

8. €M YouTube “Hil&" HEFHBHWM

YouTube XA TiERINEE, MERINEALUEMARSISEIEBMIER,
HEBERTRSMEENARF . T2 YouTube #HEHT “HIRR" ,
B TFIRIChRAERINEE
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FRUA, BIRERXERAENMPHEFE UM, BRYIRNE RS
RISEZSMAME B4 ENRI

=. YouTube | & REIBO
1.YouTube B9 3 XEBBE &

1) Bumper ads

Bumper ads @ A BRI T &, 7 YouTube #SARIFSL., A
BREEHEER , XM SHARETRETRKE (CPM) T2,
EHMERBEANLEHITE, HARERTHSE &, ERAMART
ARG bumper ads, T SFREBER—HREE T\ SHEHE,
FALRTEE,

Bumper ads R BEBRRABRIANMNBERNAREIEE, AFEm®
RXEFE, BAFRERSERTHEBRYE,

2.) Preroll Ads

Preroll ads 2 A BTAY 15-20 # &, AIMETE YouTube #5R
WERET . B ABRUS - Preroll ads & RE (PPC) i+,
EMRFPRE &, IRELEAFS5T SRS . [T/ &, FiEE
Preroll ads, M SEXRFAT EREHF=LE,
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ERXE &, AHRT SHMNEMS . BABPTERE &, i
®OEEE. BERSIRK, AES SPERIE. BRENRE,
RIEK, Preroll ads @iERRRE mm . £80 T mBEFEE,

3.) Trueview ads

Trueview ads & YouTube | &SRB FKERENT &, EEHH

KA
» |[n-stream ads

In-stream ads & Trueview ads BI—™, RRTREITEE, KN
12 #®E| 3 98 ARE, HIE YouTube MISIBHRZal, ERHH 5 B
Fallitkid . BFAEREN &, T EREINEERE
B & . WEM .

("y Free Shipping
Ashley ashleyfurniture.com

Shop Now _ d =
- : EH Skip Ads »l

d1af I_, 0 @ ashleyfumiture.com = . m-'
Bl ) o008/038 B % (=] O3] I3

4

How To Upholster a Couch
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XEEXNRHHEETSENE, EBEXmAE . fRAXRE AT
KEE, BEPRRASIR, REESERXNBEEF,

* Video discovery

% _# 2 video discovery ads, MEEE RE RN RIRE -
X EERERAEM YouTube SISARE, E—ARNER
“ad” FHMIRE,

=  3YouTube how to paint a room

1) 3X FILTER

" How to Paint a Room - Sherwin-

6 williams
Trending Sherwin-Williams » 374K views
We'll show you how to paint your ceilings, walls
i and trim.

How To Paint A Room * Nifty 101

BuzzFeed Nifty @ 1.7M views » 1 year ago

00:54 - Picking a color 02:33 - Picking a sheen 04:51 -
Materials & supplies 06:42 - Prepping your space 08:16 -

NIFTY 1O )

#0 in-stream ads 28, video discovery ads & m 5 ETER;
AFEMIBNEE—R, REEMARE, TICEFPEEUEMWM,
TEEERARENE . NRBEEF YouTube BRI LE . BmE

Y¢=, video discovery ads R AR EITAIERE

59



00
SHOPLINE fi=22 x Bai®EE x M

2.00Ma{EF YouTube Analytics?

YouTube Analytics IEEREIE TEX B YouTube SHEKEEKIRE
BEHZE, FEREEEM YouTube ABHTH, ER2RIE
YouTube HEEHFE, HFEEDTHRSJIEMIRUT, BLER
RAMERT A, XEEREMEIREAN R SHRIB RS EL, L
W50 B PSS E T o

FEFFAER YouTube Analytics 3TENASUERIEZ R, BHEZSE
T RETE L T BEER R S EURE .

F—: EF YouTube ks,

E-%: mEA LA “profieicon (LEHRE) 7, %R “YouTube

Studio”

('. SHOPLINEFAE &

Manage your Google Account

[2] Your channel

(§) Purchases and memberships

£*1  YouTube Studio

I&] switch account >

—El Sign out

D Appearance: Device theme s
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F=%: EANEIRPEEIERES, EFFHEIOIRE “Go
To Channel Analytics” SYfEZAMISZEA=FIERE “Analytics” o

Channel analytics
Overview Reach Engagement Audience

Your channel

i .
SHOPLINERL 72 Your channel got 26 views in the last 28 days
§§ Dashboard
Views Watch time (hours) Subscribers
I3 content
26 0.4 +5
= Playlist
M Anayt
24
=l Commen ts
16
ES  Subtitles s
X;:Z Settings 0
a8
JBl  send feedback 22Feb 2. 27 Feb 2022 3 Mar 2022 8 Mar 2022 12 Mar 2022 17Mar2022 21 Ma..

£ RIEFE, o/ “Overview” . “Reach”
“Engagement” . “Audience” & “Revenue” (WNREAMIE)
XL NMERP R, EAXT—1M 8D, SERTUERIFEANSE,

FRE: sHEA LA “Advanced Mode” TTRFENMIERWEIES
R E MR EEEEIRE R

Channel analytics

22 Feb - 21 Mar 2022
Overview Reach Engagement Audience Last 28 days

FERNF: THIRS, £ “Advanced Mode” Hi%REEIBIZEIE
B, REEA EANTEHETL, %ER “Google Sheets” 3 “.csv file”
HERIRE o



(1)
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Google Sheets (new tab) n 3

N o B Comma-separated values (.csv)
/ SHOPLINERLAES Q MPARE TO.

22 Feb - 21 Mar 2022
Last 28 days

£ “Advanced Mode” th, REAG LA “Compare To” AIEES
FHEZ KSR . WA HE 24 /NHAXRIE TR NRE
WILF E TIRERMOIR

+ @ ox
Channel SHOPLINEA /
SHOPLINERAZE S < M_I“ig | M_I"ié; TR Q € compaRIsoN
—_ 22 Feb - 21 Mar 2022 22 Feb — 21 Mar 2022
= Last 28 days = Last 28 days
Video Traffic source  Geography ~ Viewerage  Viewer gender Date Playl-ist  Devicetype  More =
Views by: Traffic source v Wl Barchart B sidebysidetable ~

3.YouTube ¥SHREE

1) YouTube SiE 47

BINIEIR:

BTN LA TN SAREE T AR 8 AR IR B 98B AR T
LHR BB (IEFREE “Overview” REE)
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- Subscribers (iTFEA%)
IEE—EREAN, 1T YouTube BRI A o

NEL: REAMBERSEMTRAALENESTRAED. BHES
FIERNTR, RIZEPHNIRE, RHLEB RS T ESHIWMNG ?
ERER RS TELINM? 2EA— PSRRI NIFSE
15 ?

- Real time views (SEHRMEE)

EEEE 48 NISAMSRE X&KL, HERTEF RN/
BEo

It ZEIREES Rt ERF LEWMMN ERRRER
- Top videos (#4054 )
BETINESEWIFENER, RIWBIEIZFHEIIM

ANET: BEIFAENEREE “Lifetime” , Al EE R RIHLN

MERMNE=E,
- Channel views ($EMEE)

BEEREREAR, ERITWERE
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NG WNRYERERE 28 X, A ESHIEME XS FIIME IR
FEOXT ELEHE o

- Channel watch time (#EMERHE)
fEAPERENBAMNEFTEMMAY S /NETEL

ANIEE: INRIERERE 28 X, AISHENERKSFEIHENR
EEEE o

2) YouTube reach metrics (YouTube BE AEIEIR)

IZIEtREE 7 #R F P I He B MRS R A B FTHEGR E YouTube,
RTINS VAL S

- Impressions (BRE)

EUREEERTHNRY . BREFEEENTAERLRERDZ
HISMEBRERIR o

- Impressions click-through rate(CTR) (BrmE=R)
BB YouTube EREMMERENABE D

RERSFRPERENXBE 0B, ENFEITZBIERFIHE
YouTube MfANIREE, IMPRENMEEN RETEHREI .
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MNEL: EERERSRARNUMPEEFERUR . RLXEN
EEIRTEBML R RS ERP REME .

- Traffic sources (FERIE)
EAPRIMAEERNA

YouTube MEXRIRELE search (#%) . browse features (NI
&) . play lists (#R%I%) & suggested videos (VLM )
%, ARAREMEI YouTube &, XN EIREERIBLESEE
FA YouTube P2+ ARMEH R IRV

NG MERFEEIREM/ M ABNBESHENLR. B%, &
& “Suggested Videos” A E2MLESE ARSI, HIR, &
“Advanced Mode” EEBETEERE “More” , BJEE Playback
Locations (ZXEBAMNMR) , BBRREHMENRASEATRE

il

o

- Top YouTube search terms (YouTube #%iJi€%i3)

BB F M YouTube #2 R A5 SHIMMPNEIE R , AJ1E Traffic

Source>YouTube Search %,

ZIEMMEF R YouTube XA RIEZE S B NN EEFTER LR

iE o
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INUET: NRMREESERRPE “BEF" 19E, FJLIERIEN
MAGIRS, BHSHEPRIBEXNE,

3) YouTube &5 EER

BTHREFEMERINE? REEEUTSEERSR:

- Average view duration (EHMEE)

R P ESF IR E RN IR,

MNEL: SRERRPXBEANEBE T+IE=Y, BBANEKEERS
BIrEFRREF R AUMEREBIEENAT ., BN ENKE,
A RERBAMR R RIES LA BT EEHA

- Top play lists (Top BEFIE)

EVNENKEEMNBRIIR . 2R E RPN 4+
P&,

AT ATRUSIRERTHER, ERIRENBRIIER  BHIIER
I ME KRBTSR A ARSI R B L

- Card and end screen reports (BREEFEE@EIRE)

MRERMPENT ERE, ZREERTUERAFSXETEREN
BBt
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MNEL: BESFERA-RAFERE. B NERKSE, ¥ card
HIZR o MIA_ETTEBFA S HEPIMR P IFAER, BN R
REERKW

4) YouTube MARIER

EAMARIEIREE T EUENMNAFER, TASEHRNLEEER
ERIRERERRL

- Unique viewers (M37i5%)
?EIT_ IEHj-|E—_| W?ﬂgmﬁﬁﬂﬁﬁﬁukﬁo

7E: K49 Channelviews (SEME=Z) 2MERIXRE, M Unique
viewers (JRI7IFE) 2MERLIRAE , FFLAMR—MMERSINL
ET=XR, ERIBFERRRIUER—IX, EEMEEFTRICR=IR,

- Returning viewers ([EiFE)
B2 RFEIRE, MEMSRARF .
ML EFEHESRBUMRES I ZHE! REERKITHH!

- When your viewers are on YouTube ({RESMEZ@ES{ER Y

ouTube)
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ZIREERERT YouTube SMEMEE ABMSWE REAZE SIER
REABHE . XMSERERHEEIRLZHASR_ERTRIRIF B o

/NG 208 Community Tab (#XMEF) RIFEK, TEHEE
BRI AMEF. BEITFE,

- Watch time from subscribers (iTEBFPUER )
BiTRSERN B FPME RN S

MG ITHRAFPNUMNESEESRIRTARFN 2 2, FRiT
FRAPRERIRRENUERK, BARREIERAETEFA
FRFPBED . TSR ENFEREZHRERUR, A1TIH
AP TEHENMF, BAEAPNHRRMMERIURME R

- Audience demographics (MRALQER)
WMARBIESS . MR, HEBUERIES,

NI ZEREEE B REEEMARZHEET AR,
5) YouTube EWHIEIEIR

WNEKRSTE YouTube RILAFHESEMIINEE, N ALEE “Revenue”
(WAE) EEFEEW,

- Estimated revenue (F{HUIA)
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4 E BB NSTUE MR Google I &1 5 H3ESHIEIA -
+ Estimated ad revenue (&I E4A)

MEriEIERRH Ad Sense #1 Double Click ads BIFRIEIIA -
Transaction revenue (RXZUA )

MFER SIS EIEIRTD Super Chat £ 5 BIFREIFUIA
- Estimated monetized playbacks (Fit+&EmHERE)

MAREDME— N SHEE Pre-rollad #FHHEA EE HASAME B

6) MIASHr

BRI LR RNEREEBEREMUEEERER , B EFENT
St T EZENIME BRIEIR R T T, FrA—RR L TEIE!

REESFTHSERPASERIM, MeeERMEAEE, Bl
Reach (MAREBZA%) . Engagement (85) & Audience (M
R) EiEtR, MEERISENMNRAD T, MABRZMENSES
BB .

- Views (MEBE)

WAMERNSRE, BMERE—AFPNEENE XY BEEER,
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- Video subscribers (#3RiTEI%)
FEMHFMERITRAZ,

ZIEtNE W RS EMMENERFP ZERX R, BESRHER T
APITIR . Bk, tEEAIIBLIRSEITRBAFRE,

INMEE: NRITHBFRE, (FHEARUERK, EES5EMEHEK
HIRE .

- Watch time (MERE)
B EUMAME R S,

MG : MEHKRE YouTube BiEFZMAFRNEEZERZE , MW
ERKEAX , AR RAEFROMREX , BB SER S FAR o

- Average view duration (E¥MERHL)

EREMMPIEASIMUENTUIK (28) . BirtiERTNE
EEVHEPRENRBET R,

MNEE: WRAFPASTEBESTWANIZE —EROERE . I1RF1
MENKEERERERI K, FERRTAPBARENRE,

- Advanced Mode
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ZIRE8E T RS BMUE RIAE L B MURRIEIR R R, EASEIE
FEFERSISHEER, EHERENRERE .

MG SEORSMITERRMA, WRARBER .. KgRASMET
K, REEATERBERIINNES,

AT EMMAE ? EofTEiRP, KXiEE “Advanced Mode” >
“Compare To” > “Groups” > “Create Group” . ASRAR
&, IR .
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[ A PIRIE S HIFE ST S TikTok |

—. TikTok &4 mA:

MR- EEEBIIMERER— N EIE—FERNKRASRIE
&, BAIFRUMTS TikTok EE . REEFEHKBEFAE L, TikTok
8B ER P E TiES Facebook,Instgram,YouTube 2 E S &
FEWE, BEEEABL+HBEE: £ 10 ZBEHFRNERNET,
BRI 45.1 %EIEIEE,

Xt FHEEIWME, TikTok EmIlst A ESERNNEESERM,
MR, BWRFESIHABERTE,

B, ZRTBIIAEMKNERZEN, TikTok EEHEIF AP
RAEIEFERIES , ZASENERR SNASRE
TikTok # HEZEITE,

1. F AT EHEEHE

EEEFNMNERRATHEERURZ TikTok NERXER RILE,
X—HHIESHAZ% FRERA, M&l, FIESEEZER LH
BRTHRKHUSHINASEA, EEINERB/NIBLARK Instgram #EH
RIS B IR AR R Reels o
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AEEH, TikTok RRTRENAFMNEIRENBIRSHIE, X
BRAMAZKRFHBEIR RPN T TikTok BIUVEE AU .

2. ERENFFERE XA

TikTok FREMAF A SLMEERMEN "B XF" FAEEEE
HX3, BERNASRETIESIN, BN, KMEREXEESH
OB 15-60 I ERMERRIESS], FERER ., MRE
mATE &, ML “‘Ee=0" EREXEE,

RE TikTok H#EENE—EHRZ— “BE" , EFUEENZ, @
MHMEE . TRE . RETICHNENBRURERRERAXER
NANEE , MXELSWARSHATRESREX,

LS5 NE I 7S

AN TFEMAERMEFENESRBNEMS, TkTok NRASE
=: RI& 500 £ SREIERS/NEEIWEETIN, S5
RO A tEE T —#HZE WA BN ME TikTok I ERBARSS, LUR
UEfRNV I T AE 22 ERY[EHR o
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Er &L, TikTok EEtNFEEEFREITTEIHFH . BRTERNRIE
BRI SRR S, EFEE7T UGC RER
“BrandedHashtagChallenges” (GREIEEHkEL) o MR
PeikR, mig o LB SR, IR RANHE RS SN,
XEHNBISHIE “Discovery” WHEA, KEIZRBASEH LE
MM, 1RHE TiKTok IRENERBIFEER, XEF R XK T
17.5%NFHIEHR, REEBRIRES BRI S/ 4.5 &,

—. TikTok 93 |mA X

TikTok #HBEE 10 {CHIRF, 2—1TEXREMN, BBART

5 KRGS, I SERAENET TikTok #HITRESIM?
RESIMBRZSMAN, TERERMNNTB/LMERSIRA:
1) 5|7

WIS ME TikTok SEALRISIAATIN, £ TikTok ERFRILLSH
Sk SPEBRERNE, XERERAT NG B RO SEBT STEEN
ZEZE EHmEaT, TBREIRSIA, FRONESWE, RREEBIRE
FrmE iz,
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Al TikTok MEEMAFHEFREHREE, HP 66%HAFFIRT
30 ZIUT, 41%HERE 16-24 5, IXUBRETFETHTTE
B NS, ERZEREERNHERN™ @,

REWNGITFE, & 2021 & TikTok A “UNEFR"FHEE
—HIZ 5NN 19.9 SEITRUERING, XFREFMEH T A U RERE
sElE], F A5 FEIRMRIBIRMIE(EITE . TUREHTS, EERIARSK,
BHRES, BERHFNER, BXUBINREESIA 825 7.
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fE, MRZEE, [, ERTUEWKSENET B CSRIEHRMLL,
EcanMEER, kiR, BRE, FET5IHE.

2) Heslif

B IS ERRSAEE—MAENA N REAFENRN TN T
HEIE, EXRAUERNRE FTE#ITTE, LENEEE
FHFBMLEERRIITIE, XS EEELBGREIE SN, BRL
B EER], BEBRRBITAP RTINS, MMAANESEERN
B,

BRIEZ5h, EREFBUEFRAR TS TEHITITE, B IHeEE
TR R, FAAER TP T ANESEET SN RERR.

0o

avourbrandofficial

Edit profile m
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3) FEREIX5|H

BRIRBAERER, RAESINARXZIMAMRBIA. REEMLER
BEMEE, XE, WRNHENEERKALN, FAIEBEAZM, X
T PTIRRIEI XS

4) FA(EEIH

S IMAIAD AT, —FEE, —FEWaN, ENFAEHM
REAIANRHEHE, IRMEZ2—TEERMERINER/VEE, X
IRIRAIRERNEIRZHR . MRIRZRIN, LEAREMRS &K TR
Be, EEXTRESHEKEH, AIEZBRS AL TIRMGER, EE
R, BAZTRHRIRAIARXERENBE R AEEE. TEERRE.,
BERNEN, F— 1T RIGEFRTEE,

5) XBRNHCHRSSIH

RACTEmARIR§IE, WinE. EAE, ILRNEFmERTSERAFE
=5,

6) Hi#5IH

EfESIRMERNEREFERM, IRANBYERNEZANA M,
F A mARI IR BSRRRBUERE T8, A DUt T A EH#ERY
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5IRAI, 24 DR ERITRHINE RN, FiernE B5]
EEAR,

=. TikTok T &
1.TikTok B 5 # &FR
- In-feed [R&ET &

MEREMREFREL T Instagram #83E, HERSENIEERNTF
[TEBES, BBA TikTok In-feed RE EMEEESIRNIE,, 1R
B AR & L ANIN R us §E A0 S B SEH% 4R , XA PRI AE
EERNH, MATRFPTRENER, T SHREEZESIATILR
HITIRER: REE. B, BNEE. YMNEN MRS
5K,

- Hashtag #ki&k/ &

FIET &%, AREINR—MEFENEIR &, % S=1EAF
w2 BEEFe M HBEMMURE, BT FEEENE . /T
R ARFERRBENEGE . MERENSSESSHEEGE 5
RIER . XM SEHMEFERNHEE, AEEESHNREIZ,
TikTok SHERIEIN—NEHEE]F2#inmydenim challenge, {E{a3T
FRAREFNRFPHRAMFEEERE S EEE SHPERE
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- mERE S

XR—MRAEN &, EREG. BUMIEN GIF 2mEEn
RIS . BTIEAIREEN, AEBEXRRAE— " @A LMERZ
BE 5. sHNBEXRTUEBERTAE RERNBERKEE,
TkTok WEHTRERE .. AFRY, MEEFmI RSN mhEHE

BREZ,
- IR

IR S P A IX M HE T TERDIR R R ZILAT, thREIRS T RERET
25, SUIREZRAENMERGRBER . EEREZ I EERX
HoRIFEMN, ERENSTIER, MR ESHRBERPMEZE
ZEMEXR, BRMANAESZ TIEBIRS A, FAMbI
BEEE

- AF25

AF&52 TikTok EHRIEEZ TIHEFAMIKRSIART EHN . A
SEBRENT SEm. BEHFETHEXE LIZMT DIY &I, AF
AILARIBE MR EERY, FARMNMN . X—EsEm 7RSS
APREECHNARBETXR, FEHLEE,
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2.TikTok I &rILAAmEENS B 4 NEE
1) FRENER

“HREIMESE, {BF 50 ETEFSMETEEF, RERAME RSB
BEERS|, " Sanchez i, /X E, TikTok fEAREAR, ER2
EMEHL, EEEAZSIRPEIEENT MR, MXMERN~mE

BENKRS .

2) MmN R

I}

TikTok FTEBEIEMMBURE, FE=Fa AT Sl as |
PR . REERE, ERZEXNEE LEIRR, HaEEFHm
BirABEEBRLIRYERRER

\'“ ; % ‘\,l‘ ol
ﬁf' 3 J’ 0 ‘
( ) 4 {qj ;

7
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3) FREFKRER

“HNEEEAPERRRENE RFRMRESH~®R”, Sanchez
FEESAEG, RMNKERER/I\NAERRY TikTok BFES
PN E AR

4) BR5¥A LK KOL &1F

RBREAEN KOL &1ENmEEN 28 BZFEENRERE , MO
FETLRBECNZMAOAmEES, BT UM R
TikTok BIEE i AT AR ENRIRIE S B BRI SRR 6

3.k TikTok "S&ZFERAN 4 XEX

BELL TikTok T SEIFAFEIER, (REFZMELUT 4 =
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1) BRI SRBEIR

ATEFRM T ERERIRE, AR TikTok | &7&E8, &
ERBUIED, ROSEIHERRIESE, Wb SRR, FR
SRR, BFTSIRBR

%

TikTok Pixel Mi—fBIFHEIEIREN T A ,

Eal, SHOPLINE 3/ uf 7 #5—# %25 Pixel, AISCIEHHEIENR
LR, BHEZRFER, NEERNEHERIBIRMEMKEE, A
SHOPLINE EE2IIREBIRFER, IFFES Tiktok Pixel E /55,
BrECE Pixel AR BRATNE, B TREESHM THE K
EHRIFEERR,

e

—HeRE IRER TikTok REMEM EREEMAER

2) AERMRIIE

[TEHIEIETE TkTok LRER, ZFEEEIRAKXNNERRSE

[REART EHZES .
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RN SR B S SEREE . ” Sanchez .

TikTok HIEEREAERE, EAZSHEHBERT, EELR—1BEHEN
B4 RRE, REMBLEIREIXTMERIITIN . AT EFIKE, TR
SR TERERH— LB RKERCDTEZESH,

3) XEAFP#K

Sanchez 1 Cisneros —E0AA, TikTok LR SEER ARG
WH—ED, AeEEIESIGE,

XERREMRN ST ARANEIEFIERE AL, “IRARERNEK
NS ARENERLR”  TikTok BF, THEHIMHEHRER
KRNERAE, FESREELNmEER,

FHit, XFAFPEETE TikTok T ESHIEESE,
4) EBERPHNER

“HIEINMRAETE TikTok EE—1NXEFEDNRE, it &ESREE
A RE T LABREIRNEE , ” Sanchez i o

EHRERNIFIE, FLFRRFHMAE DB, YT SERZE
TRNLE, —f&K, TFIEXBETH S8%E . RTrmhiE/ m
HBERMTT, B, EXEIRTLARIEM T #IRINBIRZRE
EREMA4,
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B | IEtR¥Es

[FE—HRKS5ZHAREMHIKS
Snapchat]

o>

—. Snapchat &R

Snapchat @ KNEEKHARKMYE, & AR | SHFHENCAL
M ENESE, BEEFR MediaGo #F Snapchat BRSS T4
FHHEEEEE@MER,

Snapchat 2B HiEIX 5 12

RIE 2021 &£ Q4 WHEIEHIE, Snapchat £2kFEIIHFERFPIAE
3.1912, BERFIXE 512, Snapchat TE£IKZHiEHE S KL R
P&, BiEAFESERNEEE 30 o8, BHi¥ITF Snapchat
BOREEE 30 &, & Snap REB4tit, Snapchat BEFSH=EIE
#8id 50 121 Snaps,

Snapchat AT IHHERESNBER , SHMMEAFESELL,
Snapchat ATARXZIESH 13-24 SWEZR A, Hlt0, EEEH.
xKE. ZE. MEXMBRAFIE, Snapchat fXRNFRERZRE
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Facebook #1 Instagram BIS XL, wIFAZERE 90%H7 13-24
Z A0, 75%M13-34 % A0,

REA90% X 75%

tk Facebook, Instagram #[1 78M 75M e
Messenger fNfEskix%

EX 13-34 % 13-24 %
£E 75% 90%
AT 75% 80%
=X 75% 80%
=E 90% 90%
TN 90%
= 70% (18-34) 90%
EE 75% 90%

Snapchat OVEFREZREHF—ANEYE, wiIEPWYKRENE
I, EXZAFHEA, UERAMAREER, M Snapchat £Fn
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BRIV, MERARNEF &, 87 mEERALAHNERE PRI
&, ItmEREBERITSNZ OB . BEMEFmELR, URRLT
KERENEN,

—. Snapchat 8 &#

Snapchat B EEXBFES AL, MRS & (Snap Ads. Story
Ads. Commercials. Collection Ads) F#E#H./ & (AR Lenses
Filters) . BRI &SFN, ERTABNEHBRN, IHESED
WEK,

AR &ERBEHE AL ILBR

B|nr& RErs
EFREBHATHAHABTZE 7 Shows %8 Discover{g Bt

Snap Ad Collection Ad Commercial Story Ad
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* Snap Ads, BI{ENERFMM &, 2—HEFINERINEER
NS, BEERS, ERTSMEHEBR, EBgAN LRI,

A )

«2RMSA, gif, cinemagraph
*HEfS[a)_ LB mhRIEHITT
w30, HmZ1BOFIENE

S @ b &

EHER, CTA B—, FHWHNER rEREEAD IFEX
2B AHERF (rigEmE KPIiFR
BER)

« Story Ads ¥ET &, RYHBIERAFH “Discover” IH, &
SREHEEARSE S, H 3 2 20 MENERFIREHA
Bmm, WELMENASEEREMNE, 2021 F Q4, Snapchat

Xt Story Ads B9 SERRAIHTT T ERMRAZR, B8 Story Ads hR{iuth
B L& Snap Ads —#ARERNERERBTFE,
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ERNMBE MBI ETT \!
03—20gﬁM3—108
MM, gif, B, cinemagrapsiRig l .

*BEBE)_E iR TR
Tile: Snap Content:
MEFE O — HMTET I FEAPFR: AIEHAST SH
IBIRENAE  MLOGO wmiE, 2R, &F  KE, TMULES
el ce e iy RAFREHES

e Commercials @&, 2—fMiREY, 81 6s TiEBKIR &
ER, BERE, 8 6 #, K 3 o8,

o IRIBHIEE
*6s 2 REASTANA T kT
BTRBTIEHR
BT 53 - 6%, ANEIPkT
B 4:7 - 1807, WMARTVERIAHEHT AR
< i
& X O I
458, ERFE—MEE  E6HE— EEE [ — ]
REREEEA, EBERNK.
EANRE, FABkS. EEE

XFER.

e Collection Ads, BIUIEE &, AILIEREEESERZS I~ m
HEE, BMREAREMNELER,
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*EREEERNAN, TR

GEREESRERE - REEE ®
N Feed, T5{BIIEOE
«{fift.Conversion °
BN EITH
S ©@ [
\EHRM(gif, @& RIERE XAl EARR
, BEE, e I EES=d BEE|BCTA
#5)
2880 &

BRTRBT FLAM, Snapchat &S FIBEEAEANIINEE, A SFREM
TEAEMNENENT S,

* Filters, WK SN SHI—
., 2 Snapchatter iR, TLAER
Mg SREMRRA, mEAUS5E
Snapchatter IEEXHE, IBFARFH
mAERIRTRIE .
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* AR Lens, =2 Snapchat A LTSRN AR BRI &o
Snapchat ¥ AR BARS EE#HBLES, ik Snapchatter &

SN REHRERR REITIERNENAR, SHWmBE—.

(=]
BIBTE, EEHHRGHSBRE "E‘ MANSCAPED
RPEBERNESONER, RAbIEENSEAE | |

Shares: Consideration/Purchases:

N LN ®ad @

EAME itARER EaEX BR@  RuUED SEFECTA/
NS WMHER KOS TROEN
PREE AP

=. Snapchat i DTC YN =K

B EEFR MediaGo ¥4 Snapchat MEAIANESIERIER, BEE
=B Snapchat BB SEHIREAW 51X DTC BOEIMETEK,
EHEWEBEXIER DTC BINEH KRR, AliE DTCT FEH
mhi. MR, BUERRDTZEFK,

BEEHFIRE, DTC M@ RESSAUTHETHER: B
AR -S|SO 8 -(EREN-BIENE,
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e e
KPI:
Impression
CPM. AfiA

HIRABRYE

El =
KPI:
CTR, ERp---
CPSU,

3S0E

HBiEr&
KPI:

ROAS, i,
CPP

{RRLFE 1Y

=g N
Business
Profile
ML EThIETF

BERE

MEARRNE MR, HMIBSIREFERARN SEHBR,
P 5T

BIHARRYS: XEBRYSE . CPM. AX ABERAARSE,

. 51908 XERER., BiR, | SITARRBIHES,

o {ERKER{L: XFE ROAS. HEX ITRHENLRSE,;

. BRIFHEEE . X3 Public Profiles TR EIBOM 24125

£ DTC ] NE—MER, HMNEWN SEREEHETERRESE
N =S
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F—E: R X-EERTEENE, REmESE, TiEmhE

™M,
. [T&£38): Commercials. AR Lens. Story Ads
. [TEEN: XERBNEE. NIINKBE. | SHUMNESE

RALERR: RACBLE, THx

ETHMER: 5I80E - BEAHE SRBERE, BERrmiE, £
&2 AEHHES Snap Ads . Story Ads. Collection Ads.

Dynamic Ads

[TEEN: XEMIESIR. App THEZRER . HELREMN

. iBiR: REXR. MINEE. Story I SHTHBER. &%

£F

E=HER: BEEN- BIAST SRECRE, DR ER,
an, BN, RIEFEBE,



SHOPLINE fLSE x Baitba® x M
&2 AEHHE Snap Ads . Story Ads. Collection Ads.
Dynamic Ads
TEEN: XEMILEL . App TEHZ%E . catalog sales

HfBtR: A%, MERBT

FIUMER: BIFEHE- @iT AR Lens F Public Profiles B9IRE Al
BMERE, SSRTERKAEDMNBRY, HR7ERFPOE DB REN
=

&8 AR Lens. Public Profiles

[TEER: XEMLRBNEK, BREAREER. ATNERR

Snapchat B9 AR €5 &#0 Public Profiles BB EL{EA, BEBBEX
RAZFPBEFNMENRBE, NmXBil#E#T IR . 51808
HBXEREK, ERNEEIRT, B FREEREEAELA NG

é_ﬁgjj o
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Public Profiles— A& FA B2 HF S EtiE

+42 Public Profiles:

Public Profiles A&7 Snapchat ERMHT—MRERAIK
A5, HBHREIERIMSRBSNAENZINS, BEXRTREHN
MEFRR I

=miEBERME, BEXMUBEAZEGEHAIsIMIZER;
= mh—ih XD =MIEE Snapchat AP,

mhB VS ERSEBIMMERE T REITT, Public
Profiles &R L. Z &M, AR LURIEHEE;

R EEFKBAFP S ESNE BEEFEIT R,

EANRERRREIEN T, il Views. Screenshots.

Subscribers. Swipe-up. Replies. Interactions F&¥E;
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Public Profiles EE{ARIThEE:

DFHE

SRET AR BB AR ATHEER ) ZR SRS,

RS

RS, ALRCAEAIT R,

iTE
Snapchatter B ABRTERARSNEEMRERRER
P TR " RRESTIE .,

RCKT

RS ERGTR R HNAE P URTIERMSE
Fmk

S AR LRI

KARTRAATAE L.

EREFNHE
RART@HRBIAIIY Snap, AFFHE, BAT
.

BSLTMENER, NWTRENR, ASDRFHAK

- Public Stories(AFF#IEE)

mIEATUAREENNMANS, ik Snapchatters £ T a2
EMNME, HEMEFERNER,

- Native Store(FEEMJE)

A UEXEITE—NBEYIFES, Snapchatters BJLATEZ L&

- AR Lenses(AR f53EL45510)

EBNmEES AR I8, aTLUEEERN AR HI ERIAR AL
SEREY AR K18, BERYIES Snapchatters B 5E, BBKNELD
AT RERSEBEER,
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- Saved Stories(ERFHNKE) REESIZNEEARBRHRIIN
AFF Snap. #E. RAMUAM, BHMHEF, LLARATRERN

Snapchatters TUR T %O mIARSS o
- Subscribe(1T5)
Snapchatters AILUEIERE “Subscribe” 1TFIE

- Spotlight (R¥XXT) #AFmENENENTIUEEAGE
Snapchat ESIEER L,

Public Profiles BISCRRZEFIZIER :
- MEBRFPEREK 67%;

- RENSNESEEK 22%, &7 XIS ENNBRLEMFES
= 44%;

- BIRWERARRRET 60%;

- Snapchat B9 ROAS #1017 1.5 {3
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DIOR

Scan to add Scan to add

(¥3—1$3 Snapcode THREZZH)

9. Snapchat B9 DTC &8 5K

( % 1-2 & Campaign &9 )

Campaign Structure Framwork

Campaigy Type Goal 0s GEO Age Gender Audience Bid Type |Start Daily Budget|Ad Format|No. of Creative
Snap Predefined Audience:
Shoppers or other SLCs that
Campaign 1 |Ad Set 1 |Drive Traffic to Website |Page view |iOS 18+ related to the products Max Bid |300+ Snap Ads |3~5
Campaign 2 |Ad Set 2 |Drive Traffic to Website |Page view |iOS Top 18+ Depends Pageviewer Lookalike Max Bid |300+ Snap Ads |3~5
Markets on products | Snap Predefined Audience
Shoppers or other SLCs that
Campaign 3 |Ad Set 3 | Drive Traffic to Website | Page view |Android 18+ related to the products Max Bid  |200+ Snap Ads |3~5
Campaign 4 |Ad Set 4 | Drive Traffic to Website | Page view |Android 18+ Pageviewer Lookalike Max Bid | 200+ Snap Ads |3~5

£ DTC W/ S L, IMRMREEAM

£55h8 7 R EA MR 8@ T Commercials. AR Lens. Story Ads 9=
MEBNE, HITEA SIS OEFERZRMIIMER, LEBDFA TR :
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TE 1-2 B, 83 44N &iED, XA 4 25 Ad set, WETLISIS
OEMSIMAEEER, FrLAF(11%E# Drive Traffic to Website B
SHEBMLAKR Page view BIHMN BE¥R, HELABEBANARESZRAT
BRAE,

[TEMEIRERES300, HNFHHXIEEFE Max bid LAFER A,
Snap Ads B9 &8, HB L% 3-5 A SZMETT SEEN
it

( 58 3-4 AR a4 Campaign £ )

Campaign Structure Framwork

Campaigy Type |Goal 0S GEO Age Gro Gender Audience Bid Type | Start Daily Budget|Ad Format| No. of Creative
Ogptimizied Snap
Campaign 5 |Ad Set 6 |Web conversion |Pixel Purchase |IOS 20+ Predefined Audience Target cost |600+ Snap Ads |3~5
Campaign 6 |Ad Sel 7 |Web conversion | Pixel Purchase |i0S 20+ Purchaser Lookalike Target cost | 600+ Snap Ads |3~5
Optimizied Snap
Campaign 7 |Ad Set 8 | Web conversion | Pixel Purchase | Android |1, 20+ Depends  |Predefined Audience Target cost | 400+ Snap Ads |3~5
Campaign 8 |Ad Set 9 |Web conversion |Pixel Purchase |Android |Market |20+ on products | Purchaser Lookalike Target cost |400+ Snap Ads |3~5

EE3-48, B AN EED, XN 4 4 Adset, WBTLASIF=4E
MIEAATEBN, FATA1ERE Web Conversions B EEH
Bix, LN BERERAN Purchase, AIUFHTREZRZRER
ERE 12 A &RBVNAEHOMTFE . XBIRSEHT ARG
HEEALEITIRM

ITEHM A NEHRRL Target cost, & AWEMSLE, Snap Ads B
[TEEE AMESERSLUFHELEEBH Purchase /X%1, #
B k% 3-5 A FRxM#E TR

98



00
SHOPLINE fi=22 x Bai®EE x M

[AER “FhE” £J Pinterest]

—. Pinterest &% R

Pinterest 2 T AR BRI B HBIRFFIZEYWHNA T LISIZE, &
08U ETRECESEIE Pinterest KIMMIFHEY o

Pinterest 2 k#E 4.78 {ZBEHKREF, XEFHE 80%MEFXH
#%ohin ., BZEBR1, F&LEHE 3 F1Z24 Pin B, 67 127 E
RN,

NFERPEGFRE, Pinterest BRFEEZTMH LK.

- 97%H Pinterest #R2IERAEN;

- 44%HIBFPAAEREA;

- 83%HIFAFIRIERBICARBEHTT T WL,

» 2020 £ Pinterest KIS AP Z BEAAFEBEKT 40%.

EEEFE IR ENETR, BEl Pinterest EBETA6E. BUM . B
EEFEFnE, 18 TMERSHMKX, HbXE., B, £ATF. EEH.
BAIAEEERER,

BT, EREEEIIRERET EAKE: BPL SR
5, BESWMRKEKEREE, XN RIEET, B
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REUEER “ IXEE S LARNREAEHRAMmE . BN
H9%% _EYARTG LE AR T RHRERENNEZE . M Pinterest AXAEEA
RAFPRHEIERR, ReeiRMUTRE, BRET A5, 8.
xKE. BfE . 2. k1T, 181l BEE,

— . Pinterest &&=

Pinterest BRI EEXF 4 M S, SEFERERE . BEE. W
M. WIESEE .

Standard Video Carousel Collections
ERE FLIL 7] BEE KigsiE

Shop the collection + PRy
mn‘lngl -

& ___“'i{h exira safety
Lo measures and
flexible policies.
A" - & "

How to cut greens
like a chef

A aye-yai-ya...

i c STy Landings Ll
A Low lar o dream destination:
Thr had - s
i : - @
[ RN/ /1 J [ﬂMW&] [ RIS AR/ ] [Wwam ]
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1) #REEE (Standard Pin)
DERNEER S FESGEARTTRIIRS
HHELEL: 2:3 (1000x 1500px)

SHEHEB: PNG or JPEG

n G &2 @ A QO 2 @
-

2) #®#&HE (Carousel Pins)

REETURTTmARSHER, BERTREIK pin BRIRS|IEZH
T8, HZFEIZERNEGBENERRESNEE.,
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B F#: 81 Carousel 2-5 KB H

B PNG 5 JPEG

Pinterest FPO Mock

kappy #-
ianeﬁr):gs

We'll get you
there. Safely.

‘ SEE MORE >>
—

—

e Happy Landings Follow

Low fares to dream destinations

3) MREBEMM Standard width videos

Pinterest &MEIRIT BB IR, FENESIANER . 3O
MRS

XAESEA: mp4, .mov Bi.m4v
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XX &K 2GB
EFUIKE: 6-157

HERS: EAE (1: 1) , BE (2: 3 3 9: 16) o

wl 8:08 AM L

Pinterest FPO Mock

@ Today Following
4) RREEMIM Max width videos

SR mp4, .mov B§.m4v

XEXIN: &KX 2GB
HEEFEMSEE: 6-15 # s S
wmetb: 1:1 (IEB#) or 16.9 (BF)

AQ 2o
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5) WiKS1E Collections

ﬁﬁ;ﬁéxﬂ%/n\ﬂg .)zll_ ETFHH o

(proE-g)

THIS BBQ SEASON

smoky .llllﬂ

Rich, sweet - goes.
with everything!

A flavor hit for
next-level

burgers

a
Rich 20 &= :faﬁiﬁ;igﬂw nnnnn w
L i
Rich, flavorful BBQ condiments
h Q 2 @ . h Q 2 @ h Q 2 @
& e

=. 55 Pin ANERSHIERE

FEARFEEL, MEN PIn BEBERESEUTER:

BEMRWE|I: RMITAKRE., B, BMAEFEH Pin B,
FREIRE: —PAREEREE

RRIEE: ARE—FMBEANER, XMESSIRMER TR,

BAXMER: EMRET IAAN . SEACRRE,
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A{TE01EE: A Pinners REYTah H =R EFNEY

[REIAE

BEMERS |7

AIfTENSR
("
A Actioqablz\

Original

.

Visu/.';\_ll appealing
®, |
[ -1)'. !

BEAERZ Pin BPRAIME, FEEM/ATHXEEN:

&

: =
/i Wy

N—iKkEEERFA: Pinterest E— M FEMRHUHNTE, EAS
FEENEERR A TERS Pin BHRRAME

EFmAAER: BRFRuRSHERSHO, RESZHEXNFE
EEBR AR B rm AL ES o

BEBMAITRRE logo: Pinterest L8R AE 97 %2IERAER,
XEKEIEARMNZmEB T URAmME ., (GF: & logo RE
AKX, BEAEREELG LA, ARG LEAE “Save” %, )

EANFAERERG: REFGHPIRE, LMEEFNLRIE,; vJERE
=, ITrEE, Al “ &M (discover) ” , “Ma¥ (shop) ”
5 “R& (explore) 7 , LIEES5EHEWK,
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2t #00)
mk#logo

EREENEL
teflh2:3

RS

+ENER R +Hu

A INEARRRY
TRISRBIE

. Pinterest &S BUFHR

BEEPFRMERN Pinterest EREXMNELASIERE, TUEMERTXK
SBEEBET 21,

X4 Pinterest B9 S, B EERZEIURRIATEEIKENNKL
1.KPEE
1) WKPLEH

ERBESFEANKFENS, B 42N SR-210T S4-84
2-4 1 Pin B; 81 SRIEMRKMEIETHEZSR;

il

 ERIRER/MELS
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- TTEBRTmERKIS (Dress, T-shirt, etc.)

- ERRBTEVE

- ETIEELS (ROAS RUSFHN SEHBESHEM)
- IS @A RAEXA Pin

- [T ERRZRERL S

- ERFASNE

- BIETARR, BEFIIER. BEHNEZRMIEEBEHRERYS

- IR ERIFHY Pin

EFERFESN

I Campaign
I Ad Set I Ad Set
| Ad | Ad I Ad | Ad
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2) INEZREN

- AEESENT ESEMNREHEENERY, BREMERTF M
KRR ;

- TEEMERE, BHERIzVYAR, BERRAFHEAEMNEE, 8
B SERRSF;

3) MEMLM

- BIUREANT SEED$30/KBMERIZEE campaign BT
5, R SEEBENZIE

- HNA R B ER B BN REIRERA  HERFERLEM,
BRIEEME > 3.5 {Z tCPA;

BN ERIITH SE, EENEREENRE—H, IgE—AF
HHEMEBEN;

4) MBI

- BIASNIR ST mBX N mE, SBM LT RSEEBEFRN,
BB AR &4,

- XEIEENHEBEINEL 150-300 1. A%k expanded targeting,
HRIEFT L ZRIMEZE D > 5m;
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5) EMFEMR:

- =M BINE T SEEMREFRAEX, AIRINARRMERSEH 5
IR, BN SAHK 2-4 N EM;

BT IR N it AR B R

2. SN ERFER

1) mERE

- FRIm: BIXEIXAE (CPA RAEE 9%, BINBFREAREY 2
BB AEIERE 2 X (tbsEZ/AR),

- BRI BINEINEENTF 50%, BESUAABIEER 2 & (tk
mMER—/AAR),

2) EURRTHE
BEETESSHEAFNREENK JEjJ/L;\:FT*L

T EENBRMEREIRE, BEEM/EMATERESE, 2
WO R B SRR IRTT;
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3) MEEREINERE

[TEFERBSERETEUTIRE, BRIEN SERMFES . ¥
KRR

- EEPREO

- % Pinterest tag ID S EB D EHAB
- PERSEHAER

- RIET BRI EHEL 7 X

- FEHMT S RBIXAR ICPAET 10%. BMBMEEY 2 15,

BEIUELSZRE 2 X
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B. Pinterest 8 DTC fRIEESHE
1.m¥E—HNEH R

3 DTC MmbRSHERE, HMNEW SEBEE "myE—
FERNERRERENTERENHEE,

IRREIEEE

] v ©

I~ PinE AR EFER PP R
,EI e ‘[T_"ﬁ BERAERER  RENE BATRSE

BRARESREE
i a /' @
RAPINE  MLBEIPNE  BLKE, e

). RF BARENE

EABERER, BT Pin B SERBRBIEBRER, K3IBIRZERF
FRE, B Pinterest NE X E1E, #HEZHFPREN Pin IS4
WHoERESNERARE, NMISTERESME SHELER,

MEEBRREFHE—HNERE, BEOFFLEEREN Pin B, R
SiLRTE .. BEIRARE, FENEEEESRKEZBRAREMRS
EZAFPEHNNAS, NTEARMERER
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2.8 AR

il

1) MERMER

BN SE—EEEEmEER, XEmERTRTMEMMENS
O, itAPYmEFEEEMBEIR

— N EENREEREE: @ logo. BEAMLY ., Pin BIFIENR . £
RHEE. XERHE. EREN

Ads v Q, searc
f Q T
w ."\, ﬁ % vg—— EAHE
. \PM
mh#Logo Pmterest XKiEEH
mmmmmmmmmmmmm
S . & el EREA
home and other ideas to try.
T
Featured See all boards
PinEIRIEIR —— e = W
f we work together, LB%@ . e @
ST .
2R
2) BERTAB

EREFRIEINE, REEHRHRRNNS

EHREIRBNA:

- 8% Pin

- NEBFMERBEERF S =
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- EE Mg RSS REHERIZ Pin
&Z76 Pin ERISR=R :
- BWFEE A Pin B, REWERR, KETSmE

- Ht R FEERKTHREINEE 24 /N RXEIEE, B Pinterest
SISEIEY BISEEN . B Pinterest AP A EF SN ERKRE
HmEEES,

3. AR
1) INEAMZKF . FERER

- EFRIESN T S8R ET, FAIBIN  SEEE TT=7 1P Wik K218
I SHErEMIN, LAIRRMAE Pinterest ETAY—EME

== e e S
- NABRB ML B Rt Bk 4 Bl iR

- KEMIAH Pin EEERKF SRR K ERE
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= B8 Instagram/Etsy/YouTube MKFFRFEN:

- NMEIEIKFPEIZSZASIE Pinterest (* EASHE Instagram £
)

it

- PERFHENARTIR, HEBFPHIESRHOAS

- Ads Manager-Analytics 23RBS RS EHIE

Friends & Family
Sale Event

2) INIERR

A, S FHFEHIE Pinterest BIEN SEZERIITHEREA
iE o
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INERRINE
- IKFPER KRR Pin Bl ER7R “verified” B4
- IRPFERER “shop” &R, IRAFPMLHE

- 7 Pin B LERMMEFERER

FRIESER:
All products

- /78 Pinterest BZEN; °

Verified Merchant

This retailer meets Pinterest's

Merchant Guidelines “
- EBEF; " -

% e Shop more like this )

! tl_lL %j» 1 lﬁ}:‘j

ot D Bl lrimyp

- IEF &4 Pinterest tag,

4, LEHk: AEIR

1) Conversion Insights

AEEFE Pin ENBERARRE . AHBEREREYR, THKF&
#7189 Pin EIFNEIR
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2) Audience Insights

PITIMBEIBIER T Pinterest BT H, B T /B R X #ER
o

Categories and interests
The most popular categories and related interests for this audience

Category Affinity ¥ @ % of audience L
Women's fashion interests
women's fashion 1.80x 79.3% - >
Interest Affinity @ % of category audien... ¥
wedding 163x 339% . digas fzgx 750 (D
women's jewelry and accessories 129x oy (D
beauty 162x 64.5% - women's jewelry 149x 677 (D
dresses by style 267x 500% (D
men's fashion 1565x 9.9% ' woments sl . ez
diy and crafts 56 Bid% - women's bottoms 2.31 a3z (D
skirt 2:63x s05v (D
design 1.38x 28.9% . dresses by occasions 319x 365% (D
women's top 201 260% (B
food and drinks 26 48.8% . women's outfits by occasions 1.85x s60% [l
Araceas hu lanath a7y 0. R
Age Gender
The age distribution of this audience @ The gender distribution of this audience @

87.6%

30.8% 30.8%
23.1%
10.3%
<5% <5%
- - —
o _
18-24 25-34 35-44 45-54 55-64 65+ Male

eeeeee

5. Sf/\Ig1: 2 Pinterest i JEBH+HZ

Pinterest 2R 2R, AF{ER Pinterest XY AERNABZ .
HAIEM, HEAMS Pinterest AR THEB—HHNAT, IERRS
ERBEIER, XU 10 EmEIAE, 22%H% FHEEET,

AT EEXEEFHNRMN—FAMNERREN, BEERFRSHKS
Pinterest EHAE MediaGoGoGo AR A xFEARRIRE, £
B S MY ANSFIHS
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1) Pinterest Trends

Pinterest ™S E&HMMIEHER, BREX 12 NEEE/EE/
MEXRITER, THEAFPMNINFREZER Pinterest #ITTAS

2) P100 Trends
Pinterest 8F &AM BHRZHHRRITIEY 100 NEERE,
3) BZl

Pin I ZES5—FdN4EE. S A EMEXE, BRREAENZIEFHN
Pin RS, SEMEBTFIREAFPHNEERIR,

BIXE, (RBYIEEASIMFEERAZE T —TIERBIAR? A
MEBARENREGRS, BEENEROINET MR, BMERNT
REATEEBZNE, REFNENXREERE . TR TEERF
xR S N e Bt R vy L S R NP S
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