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2025 Global Revenue in the Home
Furnishing Industry by Country
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Fastest Growing Countries in the
Home Furnishing Industry: 2020-2025
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North America: Home Furnishing
Industry Revenue by Segment

== Total == Furniture & Homeware Household Appliances
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$96.3
S100B 000 $93.6
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s70.7
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$508
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North America: Home Furnishing Industry
Growth by Segment

== Total == Furniture & Homeware Household Appliances
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Data via Statista and eMarketer
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Growth by Segment
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Sales Share of Homeware and
Home Furnishings Stores in the U.S.

3% Williams 2% Ashley
5% Amazon 5% Lowes HomeStore

Sonoma
Home Depot

N% Walmart 7% TJ Maxx,
HomeGoods
Marshalls

5% Bed Bath & Beyond 3% Costco 3% Wayfair 2% lkea

@OTARGET TFFMAX  amazon  BEDBATHZ

1
Walmart > <

IKEA

QA_S.h.lS?Y Ll

swayfair

Cosrco  WILLIAMS
S vousate SONOMA

1 1 B R A N D s Command 55% of the Home Furnishing
Industry sales share — predominantly via retail.

45% industry share controlled by
smaller entities

55% industr are controlled by
I major (enterprise) brands

2 B RA N D s Command 40% of the Pet Industry
sales share.

40% industry share controlled by 2 major 60% industry share controlled by

brands (PETCO & PetSmart Inc.) smaller entities
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Adjusted Strategy Based on COVID-19
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Goodbye, plastic!
Hello, clean home.

Join 2,000,000+
Happy Households
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Identifying Value Propositions

Creative Angles Values to Highlight

Making an Okl Space New Modernize, Upgrade, Luxury
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Search Engine Marketing
Order of Operations

1.  Brand Search: < 10%

. Google Shopping: » 80%

. Non-Brand Search: 18%

Video (YouTube): 8%
by ’

Google Target
Spend:

. Smart Display and Discovery: 5% Cost vs. Campaign Type
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1. Shopify + Facebook Messenger

° Messenger
Connect with your
customers instantly

and even buy your products directly through Facebook
Messenger

Start froe trial

Facebook MessengertbBERN AR ERIHERE, EF0JAE
idFacebook ShopafFacebookE STl HE LH “Message Us”
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a2 el BAMER IR ,23 A &2 BEiMessengenEsl, @RAF
AIE &, BHIER, FH@IMessengerBEEHEHE M.
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BE—MAERSIMEE. AENMSRIERENEHEBMR
MExES, LERIRESERNMLIARMRETE, FTl—YIMGEIT
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WM 5 TikTok LI ENSBX 2
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HRFZZ R
Hi [first name]!

Hope your Monday is going great! I’'m John from ABC
Nutrition, a company that makes high-quality
supplements for athletes. Your recent TikTok video
“Vegan What | Eat In A Day” popped up in my feed and |
really enjoyed it. You can’t go wrong with protein oats for
breakfast!

I’m reaching out because we’re about to launch a new
line of vegan protein powder. Since you're vegan, |
thought you and your audience might want to know.
Would you be interested in doing a sponsored TikTok
video showcasing this product? We’d be happy to send
you a case of the protein powder for free.

Shoot me a message back if you're interested and we
can set up a time to connect via phone.

Thanks for your time—and keep crushing it!

freF(&F]!

RIRA—MIR! FEJohn, KEREHRAREESHREL M
ABCEFRMm/AT., HfEfeed BRI TIRRIAMITIKT ok 5T
“Vegan What | Eat In A Day” (—"ZBENREHE) ,
BIEEERX M, RPEZEHRREE AR LEINEE,

BAEVEHRE—THNRREAN RS, BHEFELENERT
MERMRARERD L2, (RERS BB —TEEBIRYTIKTok LS5
RERXTTm? BIRAERBIAMT—FREERAN,

MRIREHE, BAHRENMER, BATIAZHN EHITEIE
BX R

HHSRAVETE), 4,
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—HEME AW R B ARITIC ALY, 1o(E, RIFREFHN
1B5. IREZREBRRILE, MADBUETET,
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BdlE), APREIHRBE LT —MREE,

1®idInstagram DMEXFH

QNRTTIEIRENMRAa AL, WATBAREZFE T Instagram DM (FA
5) #ITER, DEREATIR, ERFEREERRY,

DMZE &R

Hi [first name]! I'm John from ABC Nutrition. | enjoy
following your account and seeing the vegan recipes you
post. We’ve got a new vegan protein powder coming out
and | was wondering if you’d be interested in
collaborating? If so, we’d be happy to send you some for
free. We can set up a call to discuss more details. Let me
know what you think!

freF[&2F]! FWEABCEFFATIRIJohn, FRERIMLMAIER
BRIG. BB EB—SRMNERREEMENE LT, BRER
EEBHBEE? BANRRIERBXR—LE™m, WRARY
&, BATAIMEIERR, TEESHET,
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FBTET!

&

Own song and it just hits different.
how you “do the charli"while

you drink“the charli® using

#charlirunsondunkin!! @dunkin #ad

JJ |i- @Dunkin'  The Charli
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AR SRR R IR AIPinterest, ER“EEXMEE/L”H
K&, ZERREMEAMBE. BRI, HFEARINIX—1
e, WTHTImERER, IRTE" LF Pinteresti&
FS, MXBAEANTFPinteresttI ABFHIERIER NS EIAZ
N, ERNFRBERE, AMRNEREFHRE,

RICRESPinterestZ T IAERNFFH#ITHN, DERS
hF R AR RIS,

Pinterestii =LA ISR Z R TR EFRIFIFIE? AL EERE
g5 BF X 1 [a) /R :

“F—1TAR”
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L4 &R Pinterest! 7N IS HEPinnersiil)

Pinteresttt £ kI H #8124.78{ZHPinners, FAF K& BHItG
R0, XERE—TERNREN, MREMS,
Pinterest 2R IFRIMEABEIR, R ZE5E 7 AIERIEHL,

“METF

Pinteresttb i E AEY)SMER “EFRh/NIH”, fENAH
FHENTRTE, SEEAER/NMIBEGR, OHAEER
AP LR ZsmRlNEie 2 B e4t,

PinnersfENEITT I X— g & FIE RIHNEE, ENEXIRE
1BEAEEIEIEM, Pinterest 90%AFPMNEVDEREAS N
PinterestiH&E—IR, MFRLELN™REUENRE, EBESNFE
HERBKERERLE 72058 R., PinterestdFEHAFRKIXZE
“—PHTENRRERE, EXNRALNENINESZHEM™
mME, EEZE ETEFPHNERT, STl TITWERIcE
EHEMENT — T EEAERL, Pinterestfi 28 X I1EA
METEE, SHMMHEFSAENZ, PinnersE{i[oF £ 5
HIMEVE EmAFE s B SN e iE=FSIR ., Ak, Pinterest
HREEREERFENBIER MU R ESHNERTE,

EEEMNZ, Pinners’@mE“BE"HANIE, 97%HERERI
HRERAZRANEE, Bt AFHPinnersfgpE 14 :
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ARATHR T mAENERRSIER, [BRL T/ VARG A Sk
S, RN TRTHTRELANFNEIRMS, L2
E—1t,

‘R R

5IiA1545E T E B M iLtPinterestliE— R IEE—F4B 4,
XWERATLANEEFEIR(ITABRXTES, BENME. F10
EEEDNERAN], EXRLEEHSEPInteresti EVATE, M
BEHEMERFNERAR, UAHEBRANLLSHERNST
= |1

- R iE T4 A a6

Pinterest Y AF IR T S AE B —#H¥iRie, SEXREIEPIns
REMAN—HBINFENX, AERFEEHAANEIXEAFPINR
EHMmE, EEmlET,

}T1&PinterestIFFAAN LN E S

BT PinterestiBiR FH M IR F 80045 2 &, ETK
HAZLERTT, AT ERBEERINBFNESMIBES
MY RITEE R T BEEBNIAERE:

#1 K
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NEFLMREE MR RXMNE, BRNREEED T AR
%, RiEPinterestIFME: BREIHE N EERTH1000 x
1500px, KELEH2:3.

eER— XX
EMSEJL‘X%%"FI

FEfe, RIEEERIElogoEEA T,

] I
i. - =
1

SHOP CUSHIONS NOW

g W
et BT 1y
f i
- = ﬁ’“ b
o \le[ come Follow - e
Mk followers =
A Q @ -
. "

MADE | Onadowan

#2 PinBYF{UNZF= i

EX MBI EF S ZERATXTER, —BEMZIANE
CATRUPEMIRIRTE, #THZTAZRRAZIRAIR

ENENEE, ERBIETAIPHNEHE, MOoET @RS,
RINEERANIREERERAFNX—ME, AN LE—LE

AR, NEX, pEETERBEE, KBEANRSZRRERR
HEH#—DRAmEFENT, THEEEmENENEX,
XLEEAR E R B AR/ M5,
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XMASEARER S TR IURERERLRRIET Z
B, BMNS5HE—IHRE, ERBIREITERET LS
S| NHEEXEK, Bl LEBREMEHIRIBM, 1Lmh
AR HMEREA]” BN

#3 9%

WS EXLMEN % ENIERNT@mHATRIIDE, WS—HMiRT
il SRBEAFINER. MEBUEE TR mHETL
D, BREZREAAETKTok LIBXNHKIRIITEXAE
JHEE BN RIRIRIEY,
BNMRET A IR T EIAREmAE, Needle & Thread,

) |

p ~r
oG
. 3 ) = . -
’4'. "‘\ v |
\

- ¥ h ." : \
! : o ’/ i b e <
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’
s\

¥ 7Y 4 A {4
- »
® .- L @ .iﬁi

Pre-Fall ‘21 | KIDS Col... Pre-Fall 21 | Marie An... Pre-Fall 21 | Wedgew...

&

#4 ALK

MICBRINUREIT KEB D Pinterest A F #E2EEEIREUER.
Pinners A AR EIHATER™m, FTAERRIFEREN
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HRNAKE, EXEBRARRAERNREAND.
XEEIENE, RENEEEREZRZ MM HER) <15,
PinnersHAS XK, XRITomK, FRETERBHSHFE
KRSIVKE, ErNEMY ETIIR, A 2HIE,

#5 RIS ARG

Z18#Pinterestfl )y "EIK", DIRIT—ERIRIGINER, &
R—RMEER, REERNRMETMAN, BOERBAEE
MRBENKERE,

#6 I

TICERWBE NS ZIERIN . FREZNRE, TE2F oI
£, A LAFIAPinterest] & 3IARTHANE R,

£ 57, PinterestAEBEEEEF. M. BEEERN
MZM SRR, [ SMRENE. FiR. 5. thIEME
EZ VA HINEES/NZRCE, EFREOEE LEFENA
FER, KEIEENZREM.

#7 o REIED

ERNEEHEHRTOMTEMEERENEHRR, B
Pinterestg1H TR, FHENZER(MET IS,
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TRAFFIC ACQUISITION

| Instagram[ S#Bi¥MERE, MEREEF

| MARKETING

J [N TARIETNG D |

Sals )
“““TADVERTISING fﬁzﬁmw
e /

(1A 3R ERelE)
‘ -
InstagramB 2 K N A 5FacebookiBEMI ST S, 1RIE
StatistafYZE, 220234, lﬁﬂlﬁﬂ’lﬁﬁ)jgi‘ﬁlﬂvﬁ_ﬂm
1Z

meh& 0] OB EInstagram £ & IR HMBRRIE F, ARIlmAE
SE X IR EE, IJ%JEH&EE*EE’JXF'EWIS MR FH—FIR
SmhEE IS, Instagram[ S2—MEEIRRE,

At 4 EfEInstagram LT &2
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InstagramBI R <IREIRA ., BRI, Instagram EE2FB1I2(2
MEWKF, BEXTHEREREER, 2Pt iREZRE
SHHIMME, F20214F, InstagramByl ST ATIAZ181.61Z

7:7[3

NZAmhEE2ZEInstagram LF I EH BN —E#T 5|iRE
Z, HI &MEEEHRE, B SHEREBOERIUE, 1
MIEH SR BEE BInstagram S THBFE,

Instagram| S45m:

1R AE AT ATEInstagram L &
2.InstagramyFacebookiE THItEAZFER,
FacebookFIEIB AT RENL,
S.mEAMBEIZMARNESARER,

A ENIEMNFREART, TEXRIT,
5.nstagramB Z#[ EFH A, BfEstory. SN, IGTVA]
W&,
6.Instagram[ & 0] AZE B R iRl R REMSZARER, BSm
RBRABE. MhREERKEE.

BRI LLE am AT A A
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InstagramfI S8

Instagramig ZF[ SR N1EE, ILRETUSARELE
tIE, FTEREARS.

1. IR & (Photo Ads)
SAPEEsINER, BRI S8 HittEIlERInstagram
B, %A “Sponsored” (#Bf)) Wik, [ SEEFRIAMNIT
B IR, R HEIEISENERSIKS .

InstagramE H 2N, NRREBHEEBENTRIER, 0
MERBE A &, BEAHMIRERAMNESR, WSIAFET
mlFRY/NFIE,

mhEE MERBE R &XRE TELBIRIIEF, |
“Promote” () ENF],

2. 34E & (Carousel Ads)
InstagramiVseiE SR NEEEB R SHA RN, EEFEERD
SMEERETR, MEUE—N SFHRINZIA105KER 5010
5, BRSNS AR ERIEEE,

MR, BIRTSMEARE LSBT &, BRE SMEE

FmBExRFM. BALt, BE SHNEXAETHEASKE

kR, MEFrmRIFEMRREAFER, R TERM
mk.

TRAFFIC ACQUISITION

3. I &

Instagramf9fLST SthEmEDNSERL, InKENF1#E
60 ¥ ZE, N SrUAEERREE, BEEREERIE
BHAR, EHBFPX MmN TR,

HEEE R, WM MEREZHEAE, EEREFE, [EEE
K5I RFPEENE, DIEMIRTSCRERS | IFNER A,

4. WM&

InstagramM@¥) S HINAENSE I LIDT, mhiEe] ATEDS
TR A ERMEYREins, BRREnEAIT THRES M
HXER, EEEEENVNHAAHITUE, REEECE
Instagram& |E7T e[ {ERIEI &

5. SI{EE

M, AREARLENIANTEANTSHEHIEERLE, Fitb, m
FEBIEET 4 (Branded creator ads) hE2ARBZMNAE
B RE, XM FEITAEFENREZENINEXA L,
ZERNTAE, mETUELSEESNEIARS, HEB
T ml &

6. Reels

Instagram Reel[” H18 N 5 ReeltSitB[E, KEFIA30F, &
ReellSnEE BkET B 7 HINF BB . mhE el LARI/FEE B Bl
NEMNMANS, 5|KBAFZ5M5 =,
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TRAFFIC ACQUISITION

7. Story

BREBIESZAFEMInstagram Stories, thEREHT HWE
SMESRIE, story SREAFP BN EKF story
IR, InstagramEB A ZINE SHERADNESRE, BEE
SERIE, MENstoryfIRTTEMR, fRAM SR,

8. IGTV

IGTVRHEMEEIEE N & Instagram/ &, EAFUER
AT LHERL, KIA15%), @38, mhENIZERSnL1TiE
REE TR EMREENER.

Instagram| &5 3L {5l

1. MUD/WTR [ started drinking coffee at a

pretty ridiculausly young age.

——

Shop Now Vv

MUD\WTR?EInstagram/” & I E., EEZ2MIIN—1
Stories| &&# &, HB—{iIinstagramBIfEENENAS, FF
L AREN AN IIRRS  MAREREK, tEFh, M1111E1TE Y
BRT SO0 &, FHRERFPNISERF,
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2. Wool&
«tl Verizon LTE 6:44 PM
Jnstagnam. @ O V

wool.and
Sponsored

“Wear one of

our dresses

3 ..for 100xdays

straight

TRAFFIC ACQUISITION

Wool&{E R Instagram[ &R EEMI100 KBk, BiEA
FWW%%W FEMIINT M, ERESETIRFI100ETH

X, WoolkftBl/ EIERKRFSRELBRENHKEAT, ER
Y, BEIADEFRENSS,

3. Nailboo

o Verizon ¢ 6:21PM 'R

4 Similar Posts

° nailboo
Sponsored

Lo

IS MESSY .

Shop Now >

Qv A
A QA B & @
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XN SMSRET LIRS, Bt a2 TAemNE
FHH, BEILAIMIE, RBRERSIMRETENBN., RS
Nailboo BB, FHANETRER, FEETmAER
ZIUBRRE,

4. Send a Cake Now

o Verizon ¥ 6:18 PM B

4 Similar Posts

@ sendacakenow
Sponsored

Learn More >

Qv A
A QA & & @
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Send a Cake Now{ERZFMIFFFAEMIMSIE, D=/ATHF
LNIRES R R, SMAFPERATESXBERRRT,
ILAARRETRNE, FREGER TR EFNHMAL

=
o o

Instagram[ &% I (6] 22

Q: HRZEREFacebookflinstagram LI & 1872
A: XEUARTRNBIrmiakEITSRREFERNES, R
A AERTES LRI &,

Q: %EInstagramlkF~, AIABIEInstagram[ F15?
A: B A{FERFacebook\l TIE 2RI EInstagram[ &

Q: Instagram[ SHIRNAE Z/0?

A: Instagram SN EBARIER A= S HTERNAE MmN
T EHHRAYGNESTHE0.20-2ETT, B RRER6.70E
jTEO

Q: Instagram[ EiENEFIG?
A: InstagramAFPERK, H EENTUNENREE
Instagram 124 E 58 ZAOBTERISZAREHAE,
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TRAFFIC ACQUISITION

Shopify 10 K{L{LFRI5

XATMBEEANERMBUMISIRX—FE, ERENZHEAZE
REHE TR, SEOENAKKIA, ERBERK—ERNEA
Fitm=Zm, RANAAREELEMBAEAIRE STHEZR
AR

— LML IE RIS

RESRES, BEARNFITNIERIS BRMT LIS
(B8 BaEE) $, R, THSEO, RECHEE, MESHAMRIEAHS
Shopifyll S —R# LY ML F TR ERE “BE R ~ TEHBFIEORE.

B, HHEEHW, ISR B E, Z5RA]

ENLEIDRNBHES —HE, TERSIEMA (SEO) 1. EMREER |

BE S T AR 1% Lt TR, REEBRBAIZEMETIERORATE, BRI AR
X5, BARYTFRBESEI-RIR, B, HaY

ShopifyfJSEO R AL EE TRTOTHEN, MR, ZREMERSS, tharRs

FREFPRTE. AREITENENENEEN AR mS M
HEXY, RERBEEENER, BAERBIEBRE, 217N
;ﬁ% T E—&|T7,

RIAERERNEAIRZEZRNNA S RBIVAEIRE
{BShopifyN HEIEARAEBEMEBERNORT, XEE
Mz 2 ik 2 PreB B A “1aith” .

&1z
=
E=

zFﬂEH

SRR IREDRASHRUN ERL. BAHIREH Eﬁﬁ* ﬁ”ﬁWWLFﬂW tﬁﬁfﬁﬁlﬁLﬁL

BS JI§- BXEH ol N
MBI SORRENTELE, QERRRRITIROR e R EN R, R
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HEZWHRERNEERT, HEBRRNXMAET, FEE
FHKATFAE,

3. MBS ERRHH m

ZlistingkRENE 28, HERMLEAOERE, MRIIR
BE—1TAHEE m, BRNBZZNEAEFNIREURL, &
HigmFm,

4. DR
FmoREER—TENELE, TeEAEEEFENR, MAEST
RO _LEEN— X ERFESRENNERBTRE.

5. LAEMTTERE
ZEHRE TEIR A, MR ETRERAT BN, WRM
TIREKALIREESLRIE, BIMRSI#H"INE"HITIHIL,

6. RIFEE LAV

RIFAT LIRS HRZRPHEREENATHXRR, X
EFWEM—FMRM, S, Z5WLER). S LK
ERZENIRVBZNHSHEEXRRANANZ—, EEXKA]
BES 22, RATEEHRE™ mAvRICER,

7. whniFie
SHEEEAFNREIEmRNESELESIAEFIEX, THEEH
BEBRITHREMNESO, ¥N™RBEASEBEHNI, TTIeXE

TRAFFIC ACQUISITION

ROAFIT . MR e LRI mIERME, EXREPEEBHIT
XA, FHEBRENRBGEN LA™ mERN—8o. "X
xif, TRENM, HREEFEREMAZF BREAHR”,
il RiRE C FTRWE, TMEXBREFNMELZFINR, =
FKINBIRRIEN “BER" S5,

8. IR FNIRI 1%

“HERIMEIZIREEMAEERM T, WRENENRERRZE
AT EFRIZTRYNTE”, RRENIMEREESAIRE
REEEY R NGRE, PrBOSE B aE S RIEREG 2 #1THE
I\, BUBMENNIRIME, DARRASRINC GBS iEE,

9. 1R E R [E#HE

REEENEXET HBIRXNZE", WEMEEHARSKIGH
TN, ILRARZREN AIEEEIS K2 2 RAVIE T,
SARBHNAEBAREHRB IR, BIERT KmE
I AR IMR R, BRIIBE A TRRISIRERR,

10. Fo Bt

EPIRITIESE RN HFHEE. JWEKOLEZAPRYE, SHEINR
Ih ARG BHEE, HIEELBAMITIEERNE 2, B1F
WEENE)LERIZ, KOLFEEANN T AREEZRIT, B
RAVEREZHNEREAR, EEER, EFRNEBAITICZIEE
e[~
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BRI O] T &

M RIEISAPP

M RESIRAPPRENBNISIRSZ K MOEIL, M1ZINE S K,
EXE, ERAURERER&HAM, DHIBRASZ/NE, &
BBBAMRETH, RAMIRIE. BN B, TRH A
ER—EAK, BRITIW AR FEIEF 53, FE L0 LAY
NEREFEREXo

i)

RRBIRMELARXS

‘MRBR MEARSEBRERTUIERES, 2K
SHXHEBRERAREMF RS TURS.Faw
M. 78S TR Z IR SNRBEEFEAR, eFE S
FEEBMERER R ERE T R R EIE. NEHRELEHEX.
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